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Business Week/Interbrand S Annual Ranking

PR i fitri (i (20065 )
(R 7)
1 COCA-COLA 670
2 MICROSOFT 569
3 IBM 562
4 GE 489
5 INTEL 323
6 NOKIA 301
7 TOYOTA 279
8 DISNEY 273
9 MCDONALD" S 275
10 MERCEDES 2138
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m Brand Research (&M= 7T)
m Brand Valuation (&4 B3 &)
m Brand Strategy (&% Fvk)
m Naming & Verbal Identity (fp LBFFEY])
m Brand Design (MK )
m [nternal Brand Alignment (M pINEE)
m Brand Protection (&9 %)
m [ntegrated Marketing (FEE&EFHRE)
m Brand Audit <1 + 2 Package> (&% % +%)
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